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Adoption of FinTech services has 

moved steadily upward, from 16% in 

2015, the year our first FinTech 

Adoption Index was published, to 33% 

in 2017, to 64% in 2019.

Global FinTech Adoption Index 2019

The Rise of 
FinTech

96%
of global consumers are aware of 

at least one money transfer and 

payment FinTech service

75%
of consumers use a money 

transfer and payments FinTech 

service

48%
of global consumers use an 

insurance FinTech service
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Fintech is viewed as the ñnew normalò by 

73 percent of Americans, according to the 

report, and 67 percent plan to continue 

managing most of their finances digitally 

after COVID.

- Plaid, 2020 FinTech Effect Report
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Growing 
Importance 
of Mobile
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Emerging Technologies and 
Changing Customer Expectations

Real-time connectivity

Omnichannel experiences

Simple, effective payment methods

Rewards and loyalty

Automated payment experience
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81%
of Gen Zôs prefer to purchase in stores. 

73% 
of Gen Z are more likely to discover new 

products in stores.

|  Source: A.T. Kearney Survey



The Land of the 
Super Apps
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In-Store Mobile Payments Ride Hailing

Online Mobile Payments

Buy Insurance
Top-Up Mobile 

Airtime

Pay Utility Bills

Investment 
Acquisition
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Text Messaging

Old-to-Talk Voice Messaging

Payment Application

Broadcast 
Messaging

Video Conferencing

QQ Coins

Public Services

Video Games

Sharing of Photographs and 
Videos

Ride Hailing

Charity

Location Sharing

Rail & Flights

Health Tracker

Wealth Tracker
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Flexible Payment 
Plans

Custom Price
Drop Alerts

Hassle-Free Returns

Track Your 
Deliveries

Exclusive Brand Deals

Weekly Deals

Track New Product Drops
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Exclusive Offers Loyalty Card Programs

Social Commerce

P2P Money Transfer

Digital Gift Cards

In-Store and Online Payments

Closed Loop Offers
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Offers a variety of services

Provides immense convenience to its users

Multi-touch for consumers to drive adoption and use

Enables retailers to quickly gain access to the market

Rich data and analytics capabilities

Key Benefits 
of Super Apps

Geolocate consumers in relation to merchantsô locations
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Engage a
New Market 
of App Users

Serving offers 
and incentives 
for loyal user 
base

Driving foot 
traffic in-store 
through use of 
APMs

Simplify the 
checkout, 
leverage 
touchless 
payments via 
scan or tap 
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1.3 billion user

1.2 billion users

300 million users

90 million users

65 million users

The Mounting 
Reach of APMs
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The impact
of Alternative 
Payment 
Methods
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52% of consumers will 

stop a purchase if the 

checkout process is too 

complicated.

|  Source: PPRO Survey
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